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 Getting Started 



Social Media 

• What is it? 
• Why do arts organizations need it? 
• Why do artists need it? 
• How do I get started? 
• How does a small organization use 

Facebook? 



Social Media:  What is it? 
• Interactive platforms where content is created, 

distributed and shared by individuals on the web 
• Allow users to create and exchange user-

generated content where people  
– Talk 
– Share information 
– Participate  
– Network  

Source: Boundless. “What is Social Media?.” Boundless Marketing. Boundless, 05 Jan. 2015. Retrieved 
18 Jan. 2015 from https://www.boundless.com/marketing/textbooks/boundless-marketing-
textbook/social-media-marketing-15/introduction-to-social-media-digital-marketing-98/what-is-social-
media-480-10597/ 





Social Media:  What is it? 

• Social Networks                                                     
              ex:  Facebook, LinkedIn, Instagram 
• Web Blogs 
           ex.  WordPress, Blogger, Tumblr 
• Microblogs                                           
              ex. Twitter, Tumblr 
• Content Communities aka Media Sharing                              
              ex. YouTube, Flickr 

 

Most Popular Types of 
Social Media 



Social Media:   
Why do arts organizations need it? 

2013 Social Media Demographics Study: 
• 71% of online adults use Facebook 
• 17% of online adults use Twitter 
• 18% of online adults use Instagram 
• 21% of online adults use Pinterest 
• 22% of online adults use LinkedIn 
 
Study conducted by Pew Research 2013 



Social Media:   
Why do arts organizations need it? 

• Facebook     1,280,000,000 registered users 
• Twitter  645,750,000 registered users 
• LinkedIn          200,000,000 registered users 
• Instagram 150,000,000 registered users 
• Flickr            32,000,000 registered users 
• Foursquare   20,000,000 registered users 
• deviantArt   26,000,000 registered users 

Wikipedia Lists 210 Social Media Sites 
+ Some Sites’ User Data  

 



Social Media:   
Why do arts organizations need it? 

Little to No Cost 
Means 

Inexpensive but Effective  
Marketing Tool 



Social Media:   
Why do artists need it? 

• Contacts 
• Exposure 
• Cost 



Social Media: 
How do I get started? 

• Decide which ONE social medium you think will 
benefit you/your organization the most. 

• Find that website/download that app. 
• Read the instructions on the site/app. 
• Search the web for instructional articles, etc.   
  Ex:  “What is Instagram?  Using Instragram as a 

         Mobile Photo App and as a Social Network”  
          by Elise Moreau http://webtrends.about.com 

http://webtrends.about.com/


Social Media: 
How do I get started? 

• Determine your user name and password. 
• Follow the instructions for that particular social 

medium to set up your account. 
• Familiarize yourself with the site before you post. 
• Seek advice from friends who use it. 
• The more you use it, the more comfortable you 

will become. 
• Move on to the next one when you are ready. 

 



Social Media Tips 

• Proofread before posting. 
• Get the most out of the site/app. 
• Consult the site/app’s analytics for effectiveness. 
• Interact with other users. 
• Keep your event/organization/face out there as 

much as possible. 
• Stay abreast of changes and trends. 
• Get help from others within your organization.  
• Diversify as much as you feasibly can. 

 
 



How George West Storyfest Uses  
Social Media 

• Post throughout the year. 
• Use consistent voice. 
• Post photos of volunteers, artists, etc. 
• Post behind-the-scenes activities, preparation. 
• Listen on social media. 
• Build excitement leading up to festival. 
• Engage followers w/contests. 
• Create hash tag, check-in location. 

 







Boosting  
Facebook Posts  



Total Post Reach: 1,318 
Organic: 475 
Paid: 843 
Likes: 91 
Shares: 5 

Types of Facebook Posts 
SPONSOR-related Build Excitement; 

Promote In-kind Sponsorship 

Total Post Reach: 327 
Likes: 31 



Types of Facebook Posts 

Festival Awareness 
                 + 
Shout-out to 
Advertising Partner 

No Post Boost! 



Types of Facebook Posts 

Artist Posts  

Promote Event 
Build Excitement 

Validate Artistic Quality 



Types of Facebook Posts 

Contests 



Types of Facebook Posts 

Social Media  
Listening: 

Sharing Another’s Post  



Types of Facebook Posts 

Post Reach: 412 

Sharing Another’s 
Video Post 

Social Media Listening: 



Types of Facebook Posts 

Social Media Listening: 

Commenting on  
Another’s Post 



Types of Facebook Posts 

Build Excitement 

Ask for Volunteers 

Inform followers about 
preparations progress. 



Types of Facebook Posts 
Promote Your People  

for the Work and Time  
they put into your event/organization! 



Facebook Activity 
Week Prior to Festival 

Facebook Activity 
Week of Festival 



Social Media 
An effective, economical means to 
• Connect with your audience,  
• Build excitement,  
• Thank sponsors,  
• Recognize volunteers,  
• Validate your event, 
• Promote your event, organization, self. 
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